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Communicating Your Brand

Effective exhibit design captures attention, communicates your brand and boosts your results. Skyline designers combine talent, training and technology to translate your marketing message into a clear, concise image. 
Successful exhibit solutions rely on two types of design: structural and graphic. To reach your audience your exhibit has to be architecturally interesting and functional while your brand and marketing message must be clearly communicated.

The collaboration with our clients and this Design Criteria Worksheet is a key element in the process. Your investment in this step of our process is a critical factor in maximizing the talent and knowledge at Skyline to deliver the best possible solution.

Our Process

Information Gathering

Your Skyline exhibiting consultant takes the time to listen to you and learn about your business, industry and unique marketing objectives.

Discovery Session

For more complex island exhibits we may conduct a video conference call with you, your local consultant and our International Design Center team. 

Concept Design
The Skyline design team gathers the materials and information you’ve provided and begins both graphic and structural design. Throughout the process, you will see drawings and renderings to make changes and approve the designs. 
Fabrication

Graphic Production
Skyline graphic artists create the graphics that will be integrated into your exhibit. We may also partner with your ad agency to maintain a consistent brand image for your company.
Exhibit Construction and Quality Inspection
Staging your exhibit in our 30,000 square foot assembly area ensures quality, accuracy and proper fit. 

Fulfillment
Once your exhibit passes all of our inspections, we will then preview it one more time with you and your team. 

Ongoing Services

Skyline will manage your exhibit to whatever extent you would like. We can ship, install, dismantle, maintain, reconfigure and store your exhibit between events.
	Client Information

	Company Name:
	     

	Address:
	     

	City: 
	     
	State:
	  
	Zip:
	     

	Website:
	     
	Fax:
	     

	Contact
	Phone
	Email

	     
	     
	     

	     
	     
	     

	     
	     
	     

	How did you hear about us?

	     


	Show Information

	Show Name:
	     

	Location:
	     

	Important Dates

	Advanced Warehouse:
	     

	Set-up:
	     

	Show Start:
	     


	Exhibit Information

	Booth Size
	Configuration

	Main Configuration:
	     
	Inline:
	 FORMCHECKBOX 


	Reconfig (A):
	     
	Peninsula:
	 FORMCHECKBOX 


	Reconfig (B):
	     
	Island:
	 FORMCHECKBOX 


	Reconfig (C):
	     
	Other:
	describe

	Show Restrictions

	Height
	     

	Other:
	     


	Objectives

	What is the most important reason for attending?

	     

	What is the objective for this project?

	     

	
	 FORMCHECKBOX 
 Reduce Show Costs?
	 FORMCHECKBOX 
 Increase Sales/Leads?

	
	 FORMCHECKBOX 
 Change Company Image?
	 FORMCHECKBOX 
 Other: explain

	Specific goals for this tradeshow?

	     

	What metrics will you utilize to determine success?

	     


	Marketing

	Who is your Target Market?

	     

	Who are your main competitors?

	1.
	     

	2.
	     

	3.
	     

	4.
	     

	What makes your company stand out from the competition?

	     

	How is your company perceived in the Market?

	     

	How would you describe the image you want to project at the tradeshow / events?

	     

	Have you participated in tradeshows previously?  What worked?  What didn’t work?

	     

	What message do you want to convey to the attendees in the first 5 seconds?

	     

	What are the top three benefits to convey to the attendees?

	1.
	     

	2.
	     

	3.
	     


	Design & Function

	Is there any theme the exhibit should have?  Will this change for any reason?

	     

	Who is the target audience?  Will this change?

	     

	What are the corporate colors?  PMS#s?

	     

	Are there colors or materials to avoid?

	     

	What do you like or dislike about your existing exhibit?

	     

	Does your website represent your current image / marketing message?

	     

	How are you going to interact with attendees?

	     

	Booth

	Do you require any and how many of the following?

	
	Type
	#
	Description Utilization / Functionality

	Reception Counter Area
	     
	     
	     

	Work Stations
	     
	     
	     

	Conference Area
	Private
	     
	     

	
	Semi-Private
	     
	     

	
	Open
	     
	     

	Sales Stations
	     
	     
	     

	Literature Area
	     
	     
	     

	Promotional Items
	     
	     
	     

	Product Display
	     
	     
	     

	Product Description
	     

	Product Dimensions
	     

	Storage
	 FORMCHECKBOX 
 Locking
	 FORMCHECKBOX 
 Non-Locking

	Special Storage Needs
	     

	Demonstrations?  Live?  Stage?  Video?  Projections?  Seating?  Standing?

	     

	Other comments / requirements / needs?

	     

	Graphics

	Provide Logo and Identity Information

	     

	Provide Literature and Graphic Files

	     

	How will graphics be featured in the exhibit?

	     

	Will the graphics change from show to show?

	     


	Budget Considerations

	Hardware
	$
	     
	

	Graphics
	$
	     
	

	Art Changes
	$
	     
	

	Design
	$
	     
	

	

	Total Exhibit Design / Construction Budget
	$
	     

	

	Shipping / Drayage
	$
	     
	

	Project Management
	$
	     
	

	Installation & Dismantle
	$
	     
	

	Show Services
	$
	     
	

	Asset Management
	$
	     
	

	Training
	$
	     
	

	Show Expenses
	$
	     
	

	

	Total Logistics Budget
	$
	     

	Is the Budget Approved?
	 FORMCHECKBOX 
 Yes
	 FORMCHECKBOX 
 No

	 If no, when do If you expect approval?
	     


	Average Cost for New Exhibits

	In 2004, Exhibitor Magazine released the most current figures for average cost per square foot of a new exhibit.  They used the winning bid figures published over the last two years in their “New Properties” column to calculate average design and constructions costs for custom built island, peninsula and inline exhibits.  Here are the results:

	Booth Size Inline
	
	Booth Size Islands / Peninsula

	Per Sq / Ft
	$176
	
	Per Sq / Ft
	$141

	10’x10’
	$17,600
	
	20’x20’
	$56,400

	10’x20’
	$35,200
	
	20’x30’
	$84,600

	10’x30’
	$52,800
	
	20’x40’
	$112,800

	10’x40’
	$70,400
	
	30’x30’
	$126,900

	
	30’x40’
	$169,200

	
	30’x50’
	$211,500

	
	40’x40’
	$225,600

	
	40’x50’
	$282,000


	Exhibit Design / Construction Timeline   80 DAY SCHEDULE

	Title: 

	

	Day
	
	Event

	1

3

13

20

24

29

34

55

60

65

80
	
	Project Initiation Assembly Team (3 Days)

1st Client / Skyline Discovery Meeting

Design Time (10 Days)

Revisions (7 Days)

Final Design Presentation (4 Days)

Approval Sign-off (5 Days)

Order Released to Production (5 Days)

Production Manufacturing (21 Days)
Set-up Preview (5 Days)

Shipping (5 Days)

Installation (5 Days)
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